
2009 Closing Dates and Specifications

Issue Ad Close Materials Due On Sale

August 5/14/2009 5/21/2009 7/14/2009

September 6/18/2009 6/25/2009 8/18/2009

November 8/13/2009 8/20/2009 10/13/2009

December/January 10 9/17/2009 9/24/2009 11/17/2009

October 7/16/2009 7/23/2009 9/15/2009

February 11/20/2008 12/1/2008 1/20/2009

March 12/18/2008 12/23/2008 2/17/2009

April 1/22/2009 1/29/2009 3/24/2009

May 2/19/2009 2/26/2009 4/21/2009

June/July 3/26/2009 4/2/2009 5/26/2009

Subject to change
9/10/2008

2009 Publishing Schedule

For more information, contact your 
Disney Publishing representative.



Ad Size Bleed Trim
Non-Bleed/Live
Area

Full Page 8-1/4” x    11-1/8” 8” x      10-7/8” 7-1/2” x         10”

Full Spread 16-1/2” x    11-1/8” 16” x      10-7/8” 15” x         10”

Half Spread 16-1/2” x     5-5/8” 16” x       5-3/8” 15” x           5”

1/2 Page Horizontal 8-1/4” x     5-5/8” 8” x       5-3/8” 7-1/2” x           5”

1/2 Page Vertical 4-1/4” x    11-1/8” 4” x      10-7/8” 3-1/2” x         10”

1/3 Page Vertical 2-13/16” x    11-1/8” 2-9/16” x      10-7/8” 2-1/16” x         10”

2/3 Page Vertical 5-1/2” x    11-1/8” 5-1/4” x      10-7/8” 4-3/4” x         10”

1/3 Page Square 5-1/2” x     5-5/8” 5-1/4” x      5-3/8” 4-3/4” x           5”

Trim Size: 8” x 10-7/8”

Binding Method: Perfect

Acceptable Digital Ad File Format: PDF X-1a

Proofs: Wondertime requires 3 proofs. We accept both digital press and off-press proofs which 
meet SWOP specifications. Kodak Approval proofs are preferred. Color lasers are not 
SWOP standard proofs. If a color laser is supplied as a proof, accurate color reproduction 
cannot be guaranteed. The color will be matched as closely as possible.

Send ad materials to:

Wondertime

Ad Production

44 South Broadway

White Plains, NY 10601

Contact: Tisha Paul, Ad Production Manager

Phone:    (914) 288-4257

Fax:        (914) 288-4387

E-mail: tisha.paul@disney.com

2009 Closing Dates and Specifications

Mechanical Specifications:

Updated: 1.5.09



a. The terms and conditions set forth in this rate card shall govern the relationship between Wondertime 
magazine and the advertiser and/or agency.  Unless expressly agreed to in writing by the Publisher, no 
other terms or conditions appearing in contracts, orders, insertion instructions or otherwise that conflict 
with the provisions of this rate card shall be binding on Wondertime magazine.

b. All advertisements are accepted and published by the Publisher entirely on the representation that the 
agency and/or advertiser are duly authorized to publish the entire contents and subject matter thereof.  
In consideration of the publication of advertisements, the advertiser and/or agency, jointly and severally, 
will indemnify and save harmless Wondertime magazine, its officers and employees, from any loss, 
liability or expense (including reasonable attorneys’ fees) incurred as a result of any claim, proceeding or 
suit for libel, violation of the right of privacy or publicity, plagiarism, copyright infringement and any 
other claim or suit, based on the contents or subject matter of such advertisements.

c. Wondertime magazine reserves the right to reject or cancel any advertising.  All advertisements must be 
clearly identified by the   trademark or signature of the advertiser.  Those which, in the judgment of the 
Publisher, can be confused for editorial pages will be marked “Advertisement.” Acceptance of an 
advertisement for publication does not guarantee that it will be published in issues circulated in foreign 
countries.

d. The liability of Wondertime magazine for any act, error or omission for which it may be held legally 
responsible shall not exceed the cost of the space ordered or occupied by the error.  The Publisher will 
not, in any event, be liable for consequential damages, including, but not limited to, lost income or 
profits.  Wondertime magazine specifically assumes no responsibility for errors in key numbers.  
Wondertime magazine shall not be subject to any liability whatsoever for any failure to print, publish or 
circulate any issue or issues or parts thereof, or otherwise fulfill an order, occasioned because of 
accidents, fires, strikes, work stoppages or other circumstances beyond Wondertime magazine’s control. 
Unintentional or inadvertent failure of Wondertime magazine to print, publish or circulate advertising 
shall not be considered a breach of the advertising contract.

e. All rates and units of space are subject to change without notice.

f. The Publisher is not responsible for the errors or omissions in, or the production quality of, furnished 
inserts.  A facsimile of any furnished insert must be supplied to the Publisher prior to printing of the 
insert.  The advertiser and/or advertising agency shall be responsible for any additional charges incurred 
by the Publisher arising out of the advertiser’s and/or agency’s failure to deliver furnished inserts 
pursuant to Wondertime magazine’s specifications. In the event that the Publisher is unable to publish 
the furnished inserts as a result of such failure to comply, the advertiser and/or agency shall remain liable 
for the space cost of such inserts. It is the advertiser’s responsibility to insure that all inserts and other 
advertising comply with the U.S. Postal Regulations and other applicable Federal and State laws and 
regulations.

g. All restrictions, including but not limited to, positioning, separations, facings, editorial adjacencies or 
other stipulations, are at the sole discretion of the Publisher. Fixed position orders are acceptable only 
for covers. The Publisher makes no guarantee that advertisements will not face subscription cards or be 
backed by coupons.

h. Orders for specific units of space and specific date of insertion are necessary.

i. Orders which contain incorrect rates or conditions will be inserted and charged for at the regular 
schedule of rates, and such errors will be regarded as clerical.

j. Cancellation of any portion of a contract nullifies rate and/or position protection for the remainder of 
that contract. Cancellations or changes in orders are not accepted after closing date except at the 
Publisher’s discretion.

k. Rates charged and discounts allowed are subject to short rate or rebate if rates or discounts used differ 
from space actually used.

l. The Publisher reserves the right to cancel the contract upon default in payment or breach of any 
provision herein, and all unpaid charges and short rates shall become immediately payable.

m. The Publisher reserves the right to hold the advertiser and/or its advertising agency jointly and severally 
liable for such monies as are due and payable to the Publisher.


